
Guvernator's
Restaurant
OOH Knut Ilrond Street.

Oysters and Clams
All the Year Round

SEA FOOD
A SPECIALTY

orricKns of
TIIK CLUB.
I'renldrnt,M. H. Knlxhli

Vlce-I'rraldent,H. T. I.rniniiijc |
Hrcrrtnrj,Itnrinuntl Mnaaer
Treasurer,ttalpli Dumbrunrr

AUdrraa runtnrv-
nlrutluun, >on< fi¬
liation* or *ug~Krallitn* for Trulk(«> W. X. Cumpbell,Chairman of Pub¬
licity Comnlttcr.

iiinECTonsi
M. ». Kn'itht

S. T. LcinIii
lUiyntond Manaryi
Kalph DombrowM

lltbert Sarllle
U. s. Campbell
Crrvnn Taylor
K. N. I'lMklel

11. »*. IlarrLnon
Addrraa all con-

uiunlcatlona relat¬
ing to member-
amp and club af¬
fair* to ItajDIOBd
M»u r> Secretary,
J\ O B«* 230.

means

Best
in

CoffeeTea
RiceFRIDAY, OCTOBER 1, 1920

VOL. I.
No. 34

Kor Krrnch C'akrn nnd favtHei of
UttAlIt?

Ask for
MAXIME'S
Sold Everywhere

Photo-Engraoers
Artists and Designers

Wholesome. delictoualy koo<1 and
appropriate for ail occasions.

MAXIME'S
717 Kaat Urocr Street.

8 and 10 North Eleventh 8t

Phono Randolph 8X8.

bettei' have
WHITTET
print it.

OptlcilC*
Whittf.t if Shepperson

Printers
Fieblk St., kftwfto M&io to4 rncklia

Richmond, Va.
Main * 8th tfta. K. Broad St

Kodak llmdcioarten.

REMEMBER!!

INSURANCE

30H-0-10 Mataai Uulldlnt.

TheTimes-Dispatch
hu r distinetjto aerricc to
render Advertisers. Ask the
Advertising Department.

Randolph 1

FRUIT

ADVERTISING
ART-BEST EY EVERY TEST

117 HIGHEST MEDALS
Lotft S*I!u:b Brand in U. S.

r c SAUER CO, RICHMOND, VA«
1012. T.D.DLDO.

D. A. PRENTISS
:no Went Broad Street.

Grant
Oldsmobilo
Saxon

Complete

LULL 3! II! A STORAGB
BATTERIES.

Phone Itandolpb 409.
113 North r.lKhth Street.

This Space
Reserved for

COTTRELL
SADDLERY CO

WATCH IT

We Are Pleased
to nnnounce that oar Bank haa
been placed upon a quarterly
dividend buxlfii
And that oar Directors have
declnred dividend .No. lfKt oi

to onr atockboldcra, which
dividend In pnynble Oclobcr Int.

The Union Bank of Richmond
1104 Enat Main Street.

Telephones! Mnd. 0452, Ran. ISSf

CHER'
O D A
EGAR

ARE BEST

Is the verdict of many users

Cot. Ninth tad Broad Streeta,

Richmond, Vau

VACATION TIME IS OVER
The good old summer tirno is gone. FallIs here and soon winter will be with us.

Vacation time is over and wo returr* to the
tasks that are in front of us with a spiritof renewed determination to do better and
larger things than ever before.

Have you boon taking a vacation from the
activities of your club? Have you been rest¬
ing through the summer months? Then it
is time for you to get in harness again; It
Is time for you to get Interested in what your
club is endeavoring to do for Richmond.

It is an old and true saying that a chain
is no stronger than its weakest link. If there
are a lot of weak links in the AdvertisingClub It naturally follows that the club will
bo unable to work at its greatest efficiency.
Some think that when they have paid their

dues they have done their part by the club.
.Such is far from the truth. The club needs
your help, your enthusiasm, your work, more
than it needs your money. With the fall
and winter months just around the corner,
let ub buckle down to brass tacks again and
put the Richmond Advertising Club over in
the "r.ippy" fashion that has always char¬
acterised the organization.

Are you reading the BETTER BUSINESS
BUREAU BULLETINS published each week
in the TRUTH SHEET? Mr. Learning is dis¬
seminating a lot of useful information in
these bulletins, and if you arc not reading
them, you should. The Advertising Club is
the parent of the Better Business Bureau,
even though some of us are treating the
Bureau like a stepchild. It is to your In¬
terest to be interested in the Better Busi¬
ness Bureau.find out what they are doing i
and then help them do more!

WHOLESALER CANNOT DESCRIBE jHIMSELF AS MANUFACTURER
The Federal Trade Commission has hand- I

ed down a. ruling to the effect that, unless
a Arm actually manufactures the goods it
sells, it may not represent itself as a mill.
The Frankliu Knitting Mills was cited for Junfair competition in buying and.selling knit,
goods. This Arm conducted a wholesale or
jobbing business only, and, at the time its
name was' adopted, there was in existence The
Frankliu Knitting Mills, Inc., which was a
long-eBtablished firm engaged in the manu-
facture of knit goods.

This ruling is of importance in the cases
which frequently crop up wherein dealers in
clothing and other goods describe themselves
as "Mills."

UNINTENTIONALLY MISLEADING
Illustrative of the way in which thought¬lessness may lead to misleading statements

in advertising is the case of a firm which
conducts a mail-order business in raincoats
which are made for the company by a new

We Meet Today at the

HOTEL RICHMOND
All of u>s are {.'lad that I'rof. II. II.

Seay* Jr., will resume his courses of
lccturcs today on "The Economics of
Merchandising." Mr. Seay's subject
today will be "Meaning and Signifi¬
cance of Value."

There will be important business to
conic before the meeting today, and
a full attendance is requested.

process owned and controlled by them. Thesecoats, when ordered, are shipped to the buv-
u e factory where they are made, al¬though this factory simply makes them undercontract with the owners of the process.

Desiring to emphasize the value and sav¬ings to be had through their method of sell¬ing, this flrtn advertised "Direct From Fac¬tor}'." which, of course, was technically true,though there was no particular saving to thebuyer in tho fact that the goods were shippedfrom tho factory, and the idea that thephrase conveyed was, undoubtedly, that thefirm owned the factory. Other statementsin the advertising were somewhat mislead¬ing, but, in conference with the officers ofthe firm, their good faith was apparent and.when the ambiguity and misleading characterof tho statements was pointed out. theypromptly promised entire elimination of anydoubtful expressions.
f

COMPETITIVE ADVERTISING
The erroneous idoa is again sot afloat that

advertising does nothing more than take
money from one man and give it to another,
by merely diverting business from one chan¬
nel to another. "If your advertising gets
people to brush their teeth with So-ns-vou-
don't," asserts a reckless writer, "it's the
same thing as getting tlioin to do it with
So-aa-you-do. The main idea is to keep the
teeth clean, and the advertising of forty kinds
of tooth paste is a sad waste of dollars."

This is as far from true philosophy as it
is from practical business sense. As well
might it be asserted that where one blade of
wheat will grow there ir. no excuse lor two;
that since one razor will shave there should
be no more on the market, or that because
one make of automobile gives good service
it should have a monopoly.

The false philosophy fails to take into
consideration the vital fact that competitive
advertising, even more than competitive pro¬
duction, is tho great constructive force in
modern business.

Advertising creates demand; competitive
advertising develops public taste and compels
constant improvement of products.

If forty persons aro using forty kinds of
tooth paste today where one person was using
one kind forty years ago, tho benefit to the
public as well as that to the many manu¬
facturers is due to competitive advertising.

Competitive advertising is not duplication
or waste. It is the speaking soul of busi¬
ness. It is at once the school of ever widen¬
ing public demand and the spur to better and
more varied production. The line of business
that is dominated by monopoly Is dead or
dying, and it has no message, hut for virile
upbuilding competition there would be no
advertising at all.

BETTER BUSINESS BULLETINS

Comparative Prices vs. Former Prices
When you say a thing is "worth" a certain price, you seek to have your opinionof its worth accepted by readers of your advertising. If, on investigation, any ofyour rfaders disagree with you. you have advertised yourself into their ill-will;every one feels contempt for what is believed to be a lie.
Assuming that you arc so very particular that your comparative prices alwayswill bear up under investigation, how about the other fellow.the unscrupulousthe shady, the ignorant dealer?
By placing the dignity of your acceptance upon a most variable practice, yo\ihave opened the way for the abuse of public confidence in advertising which costsyou real money.

Saddest part of all.this is going on right under our noses every day.
On the other hand, if your "worth" figure is honest, it will carry more weightand secure greater acceptance if you say: "formerly priced," "regularly priced.""reduced from." or some such expression. S'uch terms leave the shopper to decideas to the comparative worth of the articles. The Bureau disapproves the use ofcomparative prices.

The Better Business Bureau of Richmond, Inc.

Mosmiller
FLORIST

115 Kast Main Stroot.
All the season's flowers are

here with all their beauty and
fragrance.
IMionos, Madison 1117-1118.

Electric Motors
Repaired

quick service
We nre equipped to kItb you
prompt and Intelligent *ervice oa
your motor* nnd Keaerntori

Wingfietd & Hundley
Richmond, Va.

We WantYou on Our Books
We Will Do Anything- a Good

Bank or Trust Company
Can Do for You.

Kenonrcea, $42,000,000.

First National Bank
The Oldest Dank in Richmond.

Interest in Savings Department
Begins tho First Day In

Each Month.
Why Not Rent a Snfe Deposit Box f

The Best Stenographer in
tlie World

So say *11 users of the KdlphonoSystem. We will gladly installin your ofllce. on your own work,on a result nrovln" basis

mwt ew sbokj «b emmra Lim#i
CARNEGIE OFFICE SUPPLY CO.

720 Bant Mala Street.

Virginia Tryst Company
The Safe Executor

RICHMOND, VIRGINIA.
l'lease Remember This.Our Business Is That of Acting as Executor,Guardian and Trustee.

Established 1S92.Twenty-Eight Years Ago-.for That Purpose.

WANT TO SELL
REAL ESTATE

CAI.D

ALLAN, SAVILLE
& SNEAD, Inc.

SOI-2-3 Ky. & I'owor Bldg.
Thono Randolph 3326-3327.

Appropriate Any Time.

Wynne's
Ice Cream

MADISON 3510.

FRESH STRAWRFRRY.

"No Car Rides or
Drives Like the
CADILLAC."

JONES
Motor Car Co.

KI.1NK KAlt SAI.KS CO..
MVetS Went Brond Street.

Richmond. Va.

SAN CARLOS
HAVANAS

10c Straight and 2 for 25c

$4.50 nnd $5.50 Per Rox

Frank Moriconi & Co.
Tenth and Main Streets.

Tne Finns Who Are Wise

AD-VISE
"Printing of Distinction"

For Results

Brown Print Shop
Where Governor Street Moetfl

Frnnklin, Richmond, Va.
Phono Mudison 1800,

i t -1 K ... '.

Calling to your attention the
best place for business men
and women to oat.

Eighth and Broad.

We Hare excellent faenm^afor the handling of Bocnri
on all markets.

LOCAL SECURITIES
The

Tastiest
Blend of the

MellowestFruit Flavors.
AY ALL DEALERS

WiJf I, FIANKLINCAEO CO. F- .Ritbaosd, V».

r E. Main St. Mad. 7147.Mrmbera Stock Eiekuse.

We Think
aa well as print

TRY US
Williams Printing Co,

11-13-15 N. Fourteenth' St.
Phone Madison 989

Better Printing.
Better Advertising

The Shop of Better Prtntlni

Garrett & Massie, Inc.
1309-11 K. Franklin SlrMt

Madlaon 7KM

American Audit Company
I'UBLIC ACCOUNTANTS.

Richmond Branch.Room 214 Amtr. Nat'l Bank DMf.
CONSULTING ACCOUNTANTS.
Audita Baalneaa SyatemaExamination! Ceat Sya tenia

Home Office.
lOO llroadway, New York.

ALLAN TALBOTT Realdeat U(T.
Phone Randolph 961. ,

Guilding on Gins;, Cornice Signs,
Show Cards, lironze, Brass,
Nickel and Etched Glass Signs.
Pressed Metal Signs Made In

Large Quantities.

110 North Seventh Street.

For Best Work and
Satisfaction Go to

Southern Auto Repair
Company, Inc.

030-923 YVeot Broad Street. - .

Rlelunond, Ta. .-

Madiaon 6308. Randolph lMk

STEREOS
and MATS

Ad Club Members can get
quickest and best service in
our modern plant.

VIRGINIA STATIONERY CO.,
Mfg. Dept. Ninth and Gary,

Yorkshire

at a savior of half the cost al ot-,dlnary rugs. By Unproved method*which itownsexclnitfvely.theOUoaeHugCompanv.of Chlcajco.make*beautiful rnirs.toLalty .d?f~1,'\¦¦ ferent and far nupcrlor to
any other rng» woven trom-old carpeta.

Vau Choose the Color*--
Call and too sample rn«. . |

RICHMOND AWNING CO, "
214 North Ninth Street,Agents for Virginia and N. CarolIaiC

An Jns

RichmondCafeteria
Eighth and Kroiikiin Streets.

The Oldest Agricultural Journal
In America.

Circulation, Over 100,000
Established 1840

FOTICE!

Semi-Monthly
Ofllces: 28 North Ninth Street.

P. O. Drawer 12JMJ
Richmond, Va.

"S. & H." Premiums in yourhome are Inside ovidence of aThrifty Outside Habit.Sydnor Pump and
Well Co., Inc. Green rajHStamps IBfcafiB

do *are money for millions
THE

Sperry & Hutchinson Co,
108 North Seventh Street.

Water Supply Equipment
1310 l£aat Main Street.

Richmond, Va.

CECIL,BARRETO& CECIL
Incorporated

Advertising
NEW YORK RICHMOND'


